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N The IMBA program at FIU has helped my career advance to a

higher echelon. My previous experience and my studies from
the IMBA program have fully prepared me to be competitive in
today’s global work environment. The curriculum, professors,
“and cohort all contributed to a truly international experience

that I will be able to leverage in future endeavors.

Yvonne Nelson

International Markeling Parinerships
matlonal Basketball Associalion
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GO FOR IT

Having an advanced degree is becoming increasingly important in today's global marketplace. Being the best
and brightest is no longer enough. To be truly successful, you also need the right credentials, attitude, and
discipline. Congratulations on deciding to take your education and career to the next level.

At Florida International University, we understand wanting more.
Aspiring to be the best. That's why our international business programs
are rising stars on the national and international scenes.

Our International MBA program presents a unique opportunity for professionals like you to learn from and
collaborate with some of today’s most vibrant minds in higher education and business while living in one of
the world's most dynamic international cities.

Get ready to explore a breathtaking array of
opportunities inside and outside of the classroom.

loyce J. Elam
Exscutve Daan

College of Business Administration

Jose R, de la Torre

Dean

Alvah H, Chapman Jr. Graduate School of Business




IN PURSUIT OF EXCELLENCE

Our program immerses you in a global experience. Students and professors from around the world come together at FIU to
collaborate in our nationally ranked program. Drawing upon their international education and experience, your classmates and
faculty will challenge you to think in new and different ways.

Our 12-month program is intense, and so are the friendships you will form. A close bond develops among the International MBA
candidates, who advance through the program together as a group. You'll spend a whirlwind year getting to know your peers,
learning from one another, and celebrating as a team.

You will interact with executives who'll share what it's really like doing business in today’s global economy. You'll have the
opportunity to become an authentic “citizen of the world," traveling abroad and experiencing new cultures and business
environments firsthand. And the entire program is set against the backdrop of Miami, a city that invites residents and visitors
alike to revel in its singular cultural connections and extraordinary diversity.

Our 12-month, accelerated program is one of the few that allows you to move ahead
quickly without putting your career on hold for long. Neither quality nor breadth of
experience is sacrificed in the fast-track pursuit of excellence.

AdWards Codrdinator
Google
Country of origin: France



Growing recognition

You'll be proud to study at FIU's prestigious Chapman Graduate School of Business. Ours is the only Florida business school
included in U.S.News & World Report's rankings of the top 25 MBA programs with an international business focus, and we're
one of the top 5 accelerated programs in the country.

Our College of Business Administration is ranked among the top 15 percent of accredited business schools in the United States,
according to BusinessWeek - the only business school in Miami to earn such a distinction. And Fortune Small Business
recently named FIU one of “10 Cool Colleges for Entrepreneurs” in the country.

At the heart of our International MBA program is FIU's prestigious faculty. You can expect to be enlightened by our faculty’'s depth
of knowledge and richness of background. Florida International University has some of the best business scholars in the nation,
and it is the finest among this elite group who teach in the International MBA program.

In keeping with our emphasis on personal attention, class sizes are kept small, creating an ideal environment for student-
faculty interaction and for individual attention in career planning and related services. This open avenue of communication
between students and faculty enhances your overall educational experience, providing you with continuous support.

Contemporary curriculum

Our International MBA program features a first-rate curriculum that is cross-disciplinary and relevant. Global and multicultural
perspectives infuse your coursework and related experiences, empowering you to succeed in today's global economy. The
program utilizes multiple and varied approaches to learning. In addition to the traditional classroom lectures and presentations
by guest speakers, you'll participate in case studies, team research projects, analytical exercises, class discussions, study
groups, written and oral presentations, computer modeling and analyses, role playing and global corporate simulations. The
result is a dynamic teaching and learning environment for faculty and students alike. It's a setting that fosters interaction, fresh
insights, and lasting knowledge.

There are plenty of opportunities for you to tailor the program to your particular interests. We offer options for specialization,
including joint degrees in a number of functional areas. And our Study Abroad, internships, and electives are all geared to add
value to your experience.

Partner Manager
Nokia Networks
Country of origin: USA



EXPERIENCE THE CROSSROADS OF THE AMERICAS

The Miami community is as colorful as its cultural
mix. An urban metropolis bordered by white-sand
beaches and a unique environmental preserve,
Miami is a city of great contrasts and cultural
exchange.

Ever the boomtown, Miami bridges the gap
between North America, the Caribbean, Central
and South America, as well as other parts of the
world. This geographic advantage has positioned Did you know?
Miami as an international hub for national and
multinational firms in pursuit of intermational
business. Technology, international commerce and
banking, travel and tourism, and entrepreneurship + 823 miles of sandy beaches
all flourish in this dynamic environment. fing Florida’s coastline.

Miami-Dade County is home to more
than 1,000 multinational companies.

146 languages are spoken in
One of the world's most cosmopolitan cities South Florida.
becomes your extended learning arena when you

Miami ranks among the top 25

join"the: intenational iMBi program) at Flonda cities “to do business in America;
International University. according to Inc. Magazine.

South Florida is home to four
professional sports teams - the Miami
Dolphins (football), the Florida Marlins
(basehall}), the Miami Heat (basketball),
and the Florida Panthers (hockey).

Miami features the largest
concentration of international
banks south of New York City.

Miami is the 5th largest telecom
hub in the world.




One Class, Many Cultures Undergraduate majors:

You'll find your classmates in the International MBA program
reflect the imagination and diversity of the global community.
The average age of our IMBA student is 26, and approximately
40 percent of our candidates are women. In the last three Prechelogy
years alone, more than 40 countries were represented in FIU's Palitical Scienc
International MBA classes.

17%

Business

As a student in the program, you'll be encouraged to add your
own unique voice to classroom discussions and projects.

Diversity in our students’ undergraduate majors is welcomed pute .
in the International MBA program. In fact, it's preferred. We
know that you'll eventually work with individuals from every Language
conceivable professional background, so this is our way of Literature
Eiving you a jump start on your career.

Mathematics/Sclence
It's all part of your experiential leaming that transcends
textbooks and lectures. Emrnanat e

Students from around
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PROGRAM CURRICULUM

Our 12-month, accelerated program spans four
guarters. Classes are held Monday through Friday
between 8 a.m. and 5 p.m. A vital and progressive
aspect of the curriculum is a foreign language
component that's designed to help you navigate more
easily in today's international business climate.
Professional development seminars are an integral part
of the curriculum, and the focus is placed on sharpening
those skills expected of upper-level managers.

Curriculum courses are planned sequentially, which
allows the faculty to build on information and skills
presented in earlier courses. Additionally, professors
work as a team coordinating class content so as to
integrate the entire offering.

Because all candidates follow the same prescribed
course sequence, you and your peers will go through the
program as a group. By the end of the 12 months, you'll
be friends for life, having shared this transformational
experience together.



Fall Quarter Winter Quarter

International Business Environment: Explore the spectrum of issues involved
in going global. This hands-on course teaches the necessary skills to develop and
implement international business strategies.

Organizational Design and Behavior: Learn how successful managers
work within organizations to accomplish complex tasks by examining how strate-
gy, structure, and systems interact with behavioral variables in cross-
cultural settings.

Legal Environment of Business: Review and digest current legal, regulatory, and
political issues to help you manage change within the context of the
international legal and public policy environment.

Organizational Information Systems: Consider the many dimensions of infor-
mation systems and their role within organizations. You'll study basic systems
concepts, review common applications, and examine how best to acquire infor-
mation systems capabilities.

Colloguium in Managing Organizational Ethics: Explore the management
issues and responsibilities associated with the public and private expectations of
the ethical performance of large-scale multinational organizations.

Professional Development Seminars: Strengthen “soft skills” such as leadership,
team building, oral presentation, and career exploration. Challenging outdoor
exercises are included to help you build the skills you'll need to work
together in the program and to succeed in today's team-based organizations.

Foreign Language: Choose from Spanish, Portuguese, Chinese, Advanced
Business Spanish, and Advanced Business English courses to acquire the basic
proficiency in a foreign language so useful in international business relation-
ships.

Corporate Finance: Gain an in-depth understanding of asset, liability,
and capital structure management with an emphasis on valuation, capital
budgeting techniques, risk evaluation, working capital management, and
methods of short-, intermediate-, and long-term financing.

Marketing Management in the Global Environment: Examine the role of
marketing in today’s global environment, including planning the marketing effort,
managing and controlling marketing operations, and evaluating the marketing
contribution.

International Management: Study and absorb the managenal practices
and functions of successful international corporations. Emphasis is placed
on processes, including conflict management, multi-country integration
mechanisms, and negotiation strategies.

Operations Management: Analyze the design of operations for both
service and manufacturing processes. You'll study methods for product and
process design engineering, capacity and resource planning, materals
management, work and resource scheduling, and quality assurance.

Financial Reporting and Analysis: Explore the role of accounting information in
financial decision-making and the use of that information to value
corporate entities. You'll learn to assess theoretical valuation models and apply
them to financial statements.

Foreign Language
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- Strategic Management: Gain a thorough understanding of the importance of

analyzing a firm's internal and external environments to create and implement
sustainable business and corporate strategies. You'll use a variety of models and
tools in evaluating the competitive dynamics at work within industries.

- Global Financial Strategy: Fxamine critical aspects of stategic financial

emvironments and the successful management of fims that operate in a
global arena. You'll become familiar with recent developments in financial
strategy, international trade, and economic decision making.

- Corporate Simulation: Design, implement, and control global-marketing

strategies in a simulated yet realistic environment. You'll use a sophisticated and
complex simulation package that replicates many of the competitive forces
encountered by today’s transnational corporations.

+ Advanced Business Plan Development: Acquire the knowledge and tools to

initiate a business venture, including the development and presentation of a
business plan. You'll learn how to create and execute a new business venture,
evaluate business models, and analyze entrepreneurial issues,

Foreign Language

« Choose one of the following:

- Financial Risk Management. Develop a thorough understanding of the
financial instruments used for financial risk management, including forwards,
futures, options, and swaps. You'll focus on identifying financial risks and
designing optimal risk-management programs.

- Sales Management: Examine the role of personal selling in marketing and
business development strategies. You'll review and discuss case studies
covering planning and management of field sales, channel sales, and
sales operations.

>

It's up to you how you're going to spend your fourth, and final, quarter of study. Students
may choose between a business internship or an elective course offered at FIU or at
one of our international partners through the Study Abroad program.

Internship:

Many of our students apt for the internship, which gives you a chance to apply what
you've learned. Our Career Management Services department has helped students
obtain summer internships at companies such as the National Basketball
Association, Microsoft, Google, B/E Aerospace, Caterpillar, Burger King, DHL Express,
Telefonica, Johnson & Johnson, the City of Montreal, Citibank International, Nokia,
Ryder, and Konig Cups, among others. If you're looking for a chance to get a head
start and show a potential employer that you bring more than just a great resume to
the table - that you've got the “intangibles” every employer covets - this is the way
to go.

Elective at FIU:

You may choose an elective of your choice and apply it toward a specialization or
toward one of our joint degrees. Combinations of joint degrees include:
MBA-Master of Science in Finance (MSF), MBA-Master of Science in Management
Information Systems (MSMIS), MBA-Jurisprudence Doctorate (JD), and MBA-Master
of Arts in Latin American and Caribbean Studies (MALACS).

Study Abroad:

In our Study Abroad experience, participating students attend classes at one of
our prestigious partner institutions. Study Abroad is tailored to your specific interests
and goals and is planned in consultation with your advisor. Participating partner
institutions are located in Argentina, Brazil, Chile, China, Colombia, Costa Rica,
France, Germany, Mexico, Nicaragua, Peru, Portugal, Puerto Rico, Spain, Uruguay,
and Venezuela.

Filgase note that the program as described throughowt is typical but subject to change at any time.




The IMBA China Track:
Where East Meets West

China is host to a large number of leading multinational corporations
that are taking part actively in the nation’s economic boom. These
companies are seeking highly motivated and qualified individuals with
managerial talent who have been trained in the United States and who
are familiar with the Chinese language and culture,

To capitalize on these opportunities, we developed a year-long China
track that enables you to study beginner-level Chinese during the fall,
winter, and spring terms. The course culminates with a Study Abroad
program in China during the summer temn. This summer session allows
students to study intensive Chinese for one month and attend business
classes - taught in English - at a university in China.

Scholarships are available annually to the program'’s participants. The
scholarships cover one month's worth of tuition, room and board, and
meal expenses.




FACULTY WITH A PASSION FOR EXCELLENCE

Joel Barber (PhD, University of Arizona) teaches Financial Risk Management. His areas of expertise
include fixed-income securities, interest rate risk management, financial institutions, and dernvative
segurities.

Alan Carsrud (PhD, University of New Hampshire) teaches Advanced Business Plan Development. His
research activities focus on the areas of entrepreneunial strategies, especially with regard to family
businesses and cross-cultural aspects, and he heads FIU's Pino Center for Global Entrepreneurship.

Aya Chacar (PhD, University of Califomnia at Los Angeles) teaches Strategic Management.
Dr. Chacar is considered an expert in business and corporate strategy and the management
of innovation and change.

Karlene Cousins (PhD, Georgia State University) teaches Organization Information Systems. Her areas
of expertise include ubiquitous computing environments, virtual teams and electronic commerce.

Dana Farrow (PhD, University of Rochester) teaches Organization Design and Behavior. His research
activities focus on such topics as effective leadership in organizations, legal and illegal discrimination
in selection and testing, equal employment opportunity issues, and job classification methodology.

Carolina Gomez (PhD, University of North Carolina) teaches International Management. Dr. Gomez's
research addresses cross-cultural management (with a focus on Latin America), MNE management,
and international entreprenaurship.

Barnett Greenberg (DBA, University of Colorado) teaches Corporate Simulation. His areas of expertise
include marketing management, strategy, and theory; marketing channels; supply-chain management
and logistics; marketing information systems; e-commerce; and retail enterprise management.

Robert Hogner (PhD, University of Pittsburgh) teaches Colloguium in Managing Organizational Ethics.
Among other topics, his research activities focus on the global poliution monitoring and regulation, com-
munity service-based leaming, and social/justice-based community projects.

Gary Hunter (PhD, University of Morth Carolina-Chapel Hill) teaches Sales Management. Dr. Hunter is
considered an expert in strategic marketing and sales management concems with a particular focus on
buyer-seller relationships, sales technology, and category management concems.

Sumit Kundu (PhD, Rutgers University) teaches Intermational Business Emvironment. His research
activities focus an the intermationalization of service industries, theories of multinational enterprise,
global strategic alliances, and emerging multinationals.

Tomislav Mandakovic (PhD, University of Pittsburgh) is Associate Dean of the Chapman School and
teaches Operations Management. His research concems operations management, total quality
management, strategic planning, project selection and venture analysis, privatization, and supply-
chain management, among other topics.

Ali Parhizgari (PhD, University of Maryland) teaches Global Financial Strategy. Dr. Parhizgan's research
focuses on that topic as well as international finance, investment, corporate finance, and quantitative
techniques. His many publications have appeared in numerous refereed joumnals.

David Weinstein (PhD, Columbia University) teaches Marketing Management. His areas of expertise
include industrial marketing, the chemical industry, the high-technology sector, the automotive market,
and marketing in the financial sector,

Clark Wheatley (PhD, Virginia Polytechnic Institute and State University) teaches Financial Reporting and
Analysis. His research concemns financial-statement analysis, enterprise valuation, and petroleum and
natural-resource accounting.

John Wrieden (JD, George Mason University) teaches Legal Environment of Business. Dr. Wrieden is
considered an expert in the legal environment of business and trade law and employment law and
public policy.

John Zdanowicz (PhD, Michigan State University) teaches Corporate Finance. His research activities
focus on transfer pricing, money laundering through international trade, international price discrimination,
international trade analysis, corporate financial management, and business valuation.



YOUR SUCCESS 1S OUR SUCCESS

We recognize that your participation in the International MBA program is all about taking your career to the next level. That's why from
the time you're accepted into our program, our Career Management Services group works to help you gain the knowledge, skills, and
savvy to be a competitive force in today's challenging job market.

We provide extensive services so that you can be an active participant in the continuing development, evaluation and implementation
of your personal career plans. In fact, we can help you create a personal marketing plan.

Our workshops focus on topics such as writing resumes, preparing for and handling the job interview, developing job-search strategies,
and effective networking. We also provide self-assessment tools, individual advising, resume referral, and help arranging on-campus
interviews for internships and permanent positions.

Together we'll get results. Recent graduates of our program are employed by companies that include Bajaj-Allianz (India), Cititrust

(Bahamas), Deutsche Bank (Germany), FilesX (Israel), Google (Ireland), Humana (Kentucky), LAN Airlines (Miami), Procter & Gamble
(Cincinnati), Sears (lllinois) and Wendy's International (Fort Lauderdale).

CORPORATE PARTNERS

In order to ensure that our International MBA program is competitive and maintains its high standards of excellence, we draw on the
experience and insight of a group of dedicated advisors from a host of prestigious firms in the South Florida business community. The
wealth of knowledge and expertise they provide helps us keep our curriculum up-to-date, contribute to your learning experience
through guest lectures, and ensure that our offerings are in line with the needs of today's corporate community.

American Express DHL Johnson & Johnson Wendy's International

B/E Aeraspace Ernst & Young Latin Finance Waorld Vision

Bacardi-Martini USA ExxonMobil Inter-America Microsoft Corporation Wunderman . 7

Bioheart First Union National Bank Margan, Lewis & Bockius Zubi Advertising j:f':;_fnﬂ.:f?::‘gf‘. Johnson & Johnson comparny
Cartier International Geoscape International Roval Caribbean Cruise Lines . of - Pragin: e

ClubMed IBM

Telemundo Network Group



THE ADMISSIONS PROCESS

We consider candidates for admission to the International MBA
program on the basis of their individual applications. Since we
strive to build a multi-faceted, close-knit leaming community, we
look at all applicants carefully before making our selections,

The basic requirements are outlined below:

* A four-year bachelor’s degree from an accredited
college or university

- A grade point average of 3.0 or better based on
upper-division coursework

+ Dfficial GMAT or GRE scores

- The TOEFL, a comprehensive test of English language
skills, is required of all applicants whose primary
language is not English and who did not graduate
from an English-speaking university

In selecting participants for our International MBA program,
we take a holistic approach. In addition to the requirements
listed above, the Admissions Committee considers the
following: potential for significant growth; ability to do
graduate work in business; ability to contribute to the study
team and potential for class participation; maturity and
motivation; and ability and willingness to make a full-time,
12-month commitment. Because of the nature of the IMBA,
students are not permitted to work while enrolled in our
program. If you have any questions regarding these
requirements and/or whether or not you qualify for this
program, please contact the IMBA office at imba@fiu.edu
or +1-305-348-6880.

Application Procedure

There's no need to wait until you have gathered all of your
materials together to apply. We suggest that you submit your
online application as soon as possible and the rest of the
materials as you complete them.

Each applicant must submit the following:

- A graduate online application at
imba.fiu.edu/admissions.htmi

« QOfficial transcript(s) from every college/ university
attended in an envelope sealed by the degree-granting
institution(s)

« Official proof of degree (a copy of the original diploma)
if the degree is not posted on the official transcript

« Dfficial test scores sent directly by the Educational
Testing Service. When requesting that official scores be
submitted, please refer to Florida International
University's institutional code 5206

« Updated resume of professional experience

- Statement of purpose - A one-page essay describing
your professional goals and reasons for pursuing a mas-
ter's degree at FIU. This essay may be substituted for the
essay completed during the online application

+ A non-refundable $30 application fee, which you may
either pay online with your application using a credit
card, or by mail with a check made payable to Florida
International University

Mon-L.S. citizens and/or residents will be required to
submit additional documentation in order to apply for
a student visa. Please contact our office for a list of
these requirements.

Completed application packets should be sent to:

The International MBA Program
Chapman Graduate School of Business
Florida International University

11200 S.W. 8th Street - MARC 230
Miami, Florida 33199-0001

Telephone: +1-305-348-6880
Fax: +1-305-348-3497
E-mail: imba@fju.edu

We encourage applicants to submit their application
packets early. Please refer to the IMBAs website at
imba.fiu.edu for current deadlines.

Fees

For the most current fee information, be sure to contact
the program office or visit imba.fiu.edu. A non-refundable
deposit is due upon acceptance into the program. The fee
balance can be paid on a guarterly basis according to a
pre-arranged schedule. Those who leave the program
receive no refunds.

Because state law prohibits the university from extending
credit, fee payment cannot be delayed beyond the start of
classes or financed by the International MBA program or
the university. An exception to the advance payment poli-
cy will be made only for those program participants who
have been granted financial aid by the university (schol-
arship, fellowship, loan) and granted a deferment.

If a participant expects to receive aid from other sources
for all or part of the program fee but will not receive that
aid in time to meet the advance payment deadline, he or
she should arrange for financing through a bank or other
financial institution to ensure that the program fee is paid
on time,



Financial Aid & Scholarships

We recommend that you begin thinking about your
financial aid needs and options during the initial
admissions process. Our International MBA pro-
gram’s staff acts as a liaison between applicants and
the FIU Financial Aid Office to facilitate the timely
processing of financial assistance and loan applica-
tions. Scholarships are available for domestic and
international students with outstanding credentials.
We help applicants determine what scholarship or
loan programs may be available and urge them to
submit their application forms as early as possible.

Housing

Housing is available on campus. For more
specific information regarding on-campus housing
opportunities, please call +1-305-348-4190 or visit
the FIU Housing web site at www.fiu.edu/%7Ehousing/
for more specific information.

Our staff is also available to help you explore
off-campus housing opportunities.

e

Florida International University (www.fiu.edu), one of Florida's eleven state
universities, is Miami's largest university with close to 38,000 students, 800
full-time faculty and 113,000 alumni. The university is ranked as a Research
University in the High Research Activity category of the Carnegie Foundation for
the Advancement of Teaching's prestigious classification system. FIU is the
youngest university to have been awarded a chapter of Phi Beta Kappa, the
nation’s oldest and most distinguished academic honor society,

The College of Business Administration (business.fiu.edu) is FIU's largest profes-
sional college with more than 6,000 undergraduate students, 1,000 graduate
students, 100 full-time faculty and 30,000 alumni, The School of Accounting is
the largest in the country. U.S.News & World Report recently ranked our under-
graduate international business program Tth in the nation. The college and its
programs are accredited by the AACSE International - the Association to
Advance Collegiate Schools of Business.

At the Chapman Graduate School of Business (chapman.fiu.edu), in addition
to the full-time Intemational MBA described in this brochure, we offer an
Executive MBA; part-time MBAs in various formats and locations; specialized
master's programs in International Business, Finance, Management Information
Systems, Intemational Real Estate, Human Resource Management, Accounting,
and Taxation; and a PhD in Business Administration. The Chapman Graduate
School of Business was recently rated in Business Week among the top 15 per-
cent of accredited business schools in the U.S. - the only one in South Florida.

Through our academic departments and research centers, the College of
Business Administration also provides executive education, customized
professional training and certificate programs, online leaming programs,
seminars, short courses and conferences, collaborative research, specialized
study abroad, and graduate degree programs in other countries.




FIND OUT IF OUR INTERNATIONAL MBA IS RIGHT FOR YOU.

Earned axcebance.

Please contact us at:

11200 S.W. 8th Street — MARC 230
Miami, Florida 33199

U.S.A.

Telephone: +1-305-348-6880

Fax: +1-305-348-3497 FIUB .
E-mail: imba@fiu.edu u.fl ﬂ 855
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Web site: http://imba.fiu.edu




