
Our MS in Marketing 
students have gone 
beyond the classroom 
by applying their 
knowledge to real-
world business issues 
and problems.  This 
Spring semester 
(2019), cohorts 8 and 
9 of the Consumer 
Behavior course with 
Professor Jayati Sinha 
worked with the Lotus House to develop a product line of teas 

that will do three things: enhance job training and 
employment opportunities for the women and youth sheltered by the organization, design financially self-sustaining 
tea packaging aligned with the Lotus House mission, and raise community awareness of empowering solutions to 
end homelessness. 
As part of this 8-week long project, students identified two scalable audiences (buyer personas) that can be 
effectively reached to drive consumption, designed packaging and messaging inspired by the stories of 
women and children in Lotus House, and conducted pilot-testing to access consumers’ perceptions of 
package design, messaging, purchase intention and referral behavior. Students presented their main findings 
and recommendations to their client on April 27 and April 29. Among the presentations, the client selected 
the top three projects (for each cohort) they thought had the best overall marketing strategy. 
The Lotus House is planning on launching the product line of teas in a year’s time. Both cohorts look forward to 

seeing the product launch in South Florida, and are optimistic it 
will positively impact Lotus House guests as they build skills and 
confidence to facilitate and empower their transition back to society.
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Ph.D. Program
Spring 2019 has brought several opportunities for our current Ph.D. students to present their research. The list of conferences is below. 
Notably, Ellen Campos Sousa’s “Retailers’ Use of Partially Comparative Pricing in a Usage Category” was selected as the best student 
paper at the Association of Marketing Theory and Practice Conference held March 21-23, 2019.
Ellen Campos Sousa, Patricia Torres-Gouveia, and Nuket Serin are second-year PhD students. Michelle van Solt and Tessa Garcia-
Collart are in their fourth year.
2019 AMA Winter Academic Conference, February 22-24, 2019 in Austin, TX 

• Nuket Serin and Jayati Sinha: “Luxury Brand Prominence Effect on Social Exclusion.” 
• Garcia-Collart, Tessa, and Jayati Sinha “Emoji Marketing: Strengthening the Consumer-Brand Relationship.”

Association of Marketing Theory and Practice Conference, March 21-23, 2019 in Mt. Pleasant, SC
• Ellen Campos Sousa, “Retailers’ Use of Partially Comparative Pricing in a Usage Category Context”
• Patricia Torres-Gouveia and Michelle van Solt, “Pleasure and Pain: The Role of Anticipated Pleasure on Time of 

Consumption and Pain of Payment.”
2019 FIU Graduate Student Appreciation Week, Scholarly Forum, April 2, 2019 in Miami, FL 

• Ellen Campos Sousa, “Retailers’ Use of Partially Comparative Pricing in a Usage Category Context.”
• Nuket Serin and Jayati Sinha, “The Effect of Social Exclusion on Luxury Brand Prominence: Consumer’s Preferences 

Toward Subtle and Prominent Logos.”
• Nuket Serin and Jayati Sinha: “Luxury Brand Prominence Effect on Social Exclusion.” 
• Patricia Torres-Gouveia, Michelle van Solt, and Alexandra Aguirre-Rodriguez, “Pleasure and Pain: The Role of Anticipated 

Pleasure on Time of Consumption and Pain of Payment.”
2019 International Consumer-Brand Relationship Conference Proceedings, May 19-21, 2019 in Cancun, Mexico

• Tessa Garcia-Collart, and Jayati Sinha “Emoji Marketing: Strengthening the Consumer-Brand Relationship.”
• Tessa Garcia-Collart, Jayati Sinha, and Nuket Serin, “The Role of Culture and Brands’ Health Messages: Evaluating 

Hispanic Consumers’ Response to Healthy Eating Appeals.”

Master of Science in Marketing

Cohort 9 with Lotus House’s Mimi Pink, Community Outreach Director, and 
Professor Jayati Sinha.

Cohort 8 with Lotus House’s Mimi Pink, Community 
Outreach Director, and Professor Jayati Sinha.



The Global Sales Program held their annual Global Bilingual Sales Competition (GBSC) February 28 – 
March 2. DHL was the Product Sponsor for the event. Nine schools participated: FIU, UCF, FSU, Southern 
New Hampshire University (SNHU), University of North Alabama, Iowa State University, EAFIT 
University of Colombia, University of Puerto Rico, and Illinois State University. Jonathan Lopera of the 
FIU Sales Society took home a prize for the Elevator Pitch competition, 2nd place overall for the final 
bilingual round, and 4th place overall in the Spanish track with David Nivia of FIU making it to 3rd in 
Spanish. FIU was also in the top 3 in terms of overall performance from each school.
Contestants were able to warm up on the first day of the GBSC with an elevator pitch competition. 
Students had 45 seconds to speed-sell and get feedback from judges. In doing so, they were able to 
meet the other contestants and the company sponsors, as well as practice their presentation 
and speaking skills.
The Friday of the GBSC, with only the Spanish sections of the competition left, 
there was an Arcade Social at Dave and Buster’s. Students 

were able to unwind and network with the 
sponsors in an unconventional and 
relaxed setting while enjoying arcade 

games. 
Global Bilingual

Sales
Competition

Next semester, the 

Global Sales Program 

will be hosting their 

annual Panther Sales 

Tournament October 

3-5. It is a similar sales 

role-play competition, 

but exclusive to FIU 

students.

GBSC contestants and judges enjoyed an Arcade Social at Dave & Busters.

GBSC contestants and judges by the FIU panther near the Ocean Bank Convocation Center. 

GBSC contestants waiting in the hall for their turn.



The American Marketing Association (AMA) had an AMAzing weekend April 11-13, 2019.  The chapter won the “Top 5” award at AMA’s 
41st annual International Collegiate Conference held in New Orleans.  This marks 16 (out of 18) years that AMA@FIU has ranked in 
the Top 10 chapters (or higher) in the country.  AMA competes against 375+ chapters from across the county, Puerto Rico, and Canada, 
and FIU is ranked as the highest AMA chapter in Florida!  AMA received this award for their outstanding Professional Development, 
Community & Social Impact, Membership, Fundraising, Communications, 
and Chapter Operations.  AMA Co-Presidents James Karnib (Fall 2018 
– Spring 2019), Allison Salas (Fall 2018), and Gaby Vilar (Spring 2019) 
lead the AMA’s thirteen member Executive Board.  At the conference, we 
had 25 current FIU students compete and two FIU AMA Alumni return: 
Brian “Nycko” Perez, Class of 2018, as a sponsor/judge for CDW and Carlos 
Zuluaga, Class of 2012, as a speaker discussing “You Don’t Have What It 
Takes.”  
Noah Rostcheck, Director of Professional Development, won a $3,500 Social 
Impact Scholarship for her work with Orphan2Uni.  The mission of the 

organization is to elevate orphaned 
youth in Bolivia into university 
students by providing emotional 
support, physical necessities, 
and educational opportunities.  
Noah led a team of seven students 
on this pro bono Roaring Concepts project to help rebrand the organization under the new 
Orphan2Uni name as well as redesigning their website.  Due to the success of the project, 
Noah led a team of five students on a Spring Break Mission trip (March 2019) to Bolivia.  Once 
there, they worked with students from the University of Santa Cruz to offer support to orphans 
living at Casa Maria Jacinta, an orphanage that houses rape victims under the age of 18 who 
are no longer able to live with their families.  Noah and the team helped complete a “home 
makeover” project in which they repainted the walls of the orphanage; cleaned up the outdoor 
area, planted a garden for the girls to enjoy; and replaced broken and damaged furniture.  Meet 
Noah and learn more about Orphan2Uni in this short 2-minute video (created by the AMA 
Creative Co-director, Esteban Larranga)  – https://bit.ly/orphan2uni 
Finally, AMA was selected as one of four schools to present “Creating & Running a Chapter 
Marketing Agency” due to our highly successful Roaring Concepts program (our in-house 
marketing agency).  Our current Co-Presidents, James Karnib and Gaby Vilar, shared what 
makes Roaring Concepts so successful for our chapter.  Roaring Concepts is entirely run by our 
student leaders and members, where they seek out projects from local businesses, non-profits, 

and FIU departments to provide their marketing skills for donations to help offset the cost of attending the conference.  AMA worked 
on 17 projects this year for clients including Donutty; Athlon Rub; Bravo; Drinkfinity; FIU Women’s Center; Shoot My Travel; Spoleto; 
Cookies 4 Kids/Orphan2Uni; ArteReviver; Jasmine Sushi; ComboCounter; Ginger Straps; Phoenician Investment Fund; Acura; United 
Wesley; Association of Retirement Organizations in Higher Education; and FIU Marketing Study Abroad.  We had 113 members work on 
these projects and raised almost $9,000 to help our students attend the AMA International Collegiate Conference!  The Roaring Concepts 
program within AMA helps (1) FIU students (to gain hands-on, practical experience); (2) departments at FIU and local non-profits (to 
help them gain critical marketing help for free); and (3) the local business community (to enhance FIU’s reputation by providing them 
with marketing skills to help make their businesses succeed).

AMA wins big (again) at Collegiate Conference!

Noah Rostcheck, Director of  Pressional 
Development for AMA@FIU, received a $3,500 
Social Impact Scholarship.

Study Abroad Program 
Professor Elisabeth Beristain and Professor Vivian Chen led a group of 15 
students on the Marketing & Logistics Study Abroad Program during winter 
break this past December. From December 9th to 19th they travelled to 
Switzerland, Austria, and Germany. While there, students visited businesses 
such as Siemens, Migros, U.S. Commercial Services, and BMW.

Professors Elisabeth Beristain and Vivian Chen with their 
group of  students on the winter break study abroad trip.

AMA@FIU at the AMA International Collegiate Conference with 
Profesor Birrittella, receiving the “Top 5” Award.



FIU Service & 
Recognition Awards 

Ceremony
On Friday March 1, 2019, our very own Professor 

Anthony Miyazaki, Cassandra Otero, and Professor 
Gregory Maloney were recognized 

at the annual 
FIU Service and 

Recognition 
Awards Ceremony 

for their 15, 10, and 
5 years of service, 
respectively. The 
celebration was 

held at the Student 
Academic Success 

Center (SASC).
Left to right:
Anthony Miyazaki, Cassandra Otero, 

and Gregory Maloney with their 
respective certificates of  service.

Faculty Publications
Professor Lin Humphrey:
Humphrey, W., Jr., Laverie, D., & Shields, A. (2019). Exploring 
the Effects of  Encouraging Student Performance With 
Text Assignment Reminders. Journal of  Marketing Education. 
doi:10.1177/0273475319836271

Professor Jayati Sinha:
Sinha, Jayati and Rajesh Bagchi (forthcoming), Role of  Ambient 
Temperature in Influencing Willingness to Pay in Auctions and 
Negotiations, Journal of  Marketing. 

Lu, Fang-Chi and Jayati Sinha (forthcoming) “Dichotomous 
Thinking and Ethical Consumerism: Overcoming the Negative 
Effects of  Self-Interest through Third-Person Narrative 
Persuasion,” Journal of  Advertising.

Departmental Food Drive
Professors Kimberly Taylor and 
Wendy Guess organized a food 
drive in the Marketing & Logistics 
Department during the month of 
February. In an email sent out to 
the department faculty, they asked 
for donations at the February 22nd 
faculty meeting. All the food is 
taken to the Student Food Pantry 
to help our FIU students. Going 
forward, the goal is to create an 
annual tradition in February.

Left: Professor 
Wendy Guess 
with the box of  
donations.

The Health & Fitness Marketing students have just completed a challenge to find the “Healthier Side 
of FIU,” matching healthy change activities with services located on campus. Students have responded 
positively to this activity. In general, they shared that they had no idea there were so many healthy 
options available on campus and that they look forward to taking advantage of the activities to help 
round out their college experience and manage their stress. 
The “Healthier Side of FIU” Challenge had the students going, both virtually and in person, to 10 
different stops on campus to learn about the various services available at each of those stops. Some of these included the Healthy Living 
Program, the nature preserve, updated Panther Dining options, the Wellness and Recreation Center, and the Program for the Study of 
Spirituality. The students were asked to connect an activity or service from each of the 10 stops to a Harmony Profile activity designed 
to support living in better harmony. Dr. Wendy Guess designed the Harmony Profile. The students utilize this profile to help guide them 
through the process of adopting a healthy change into their own lives. Throughout the remainder of the Health and Fitness Marketing 
course, the students will then share their healthy change journey in an explainer video. Afterward, they will promote their story via social 
media so they can also experience a promotional project. 

A  screenshot of  one of  the videos 
made by students in the challenge.

“Healthier Side of FIU” Challenge

Target awards $49,500 in scholarships!
For 22 consecutive semesters, Target has supported our marketing students by working with Prof. Tim Birrittella’s Retail Marketing (MAR 
4231) course.  By providing the Target collegiate case competition, Prof. Birrittella selects a case each semester for his students to work on 
for the last nine weeks of the semester. This semester, his students created a plan and delivered presentations to a panel of Target executives 
on a Kids Holiday Gifting Strategy.  On April 23rd, the Target team selected Francesca Blanco, Lorena Boushira and Mayra Tarsinian, 
who created the “Bullseye’s Workshop” as the winning team (out of 17 student teams) to receive a $750 scholarship ($250/each). This 
contribution to FIU caps a total of $49,500 in scholarships to our students!

From left to right: 
Michelle Lozier and 

Kristen Kidwell from 
Target; students 

Francesca Blanco, 
Lorena Boushira, 

and Mayra Tarsinian; 
and Jennifer Reidy, 
the Lead Executive 
Recruiter at Target.
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Faculty Spotlight
Dr. Kimberly Taylor came to FIU as an Assistant Professor of Marketing, after earning 
Master’s and Ph.D. degrees from the Wharton School of Business at the University 
of Pennsylvania, and she has been a tenured Associate Professor since 2000.  Prior 
to attending the Wharton School, Professor Taylor earned dual bachelor’s degrees in 

Mathematics and Psychology from the University of Maryland at College Park.
Her research has been published in Organizational Behavior and Human Decision 

Processes, Journal of Advertising Research, Journal of the Academy of Marketing Sciences, 
Journal of Business Research, Marketing Letters, Journal of Marketing Education, Journal 

of Services Marketing, Journal of Business Ethics, Psychology & Marketing, and other 
publications. She has presented her research at numerous conferences and served on the 

editorial review boards of Organizational Behavior and Human Decision Processes and 
Journal of Marketing Education, two leading journals in their fields.  She also serves as the 

sole representative from the College of Business on the Social and Behavioral Institutional 
Review Board, which reviews and approves research involving human subjects. Dr. Taylor is 

also a frequent media commentator, having participated in stories for NBC6, WSVN, HuffPost, 
The Sun-Sentinel, and Self magazine, among others.

Dr. Taylor created both the “Marketing Yourself ” and the 
“Decision Making and Negotiations” undergraduate classes at 
FIU, and her graduate level Negotiations course is a highly sought 
after elective, currently offered in the Online MBA program.  Over 
the course of her FIU career, she has taught in the undergraduate, 
master’s, doctoral, and executive programs, and given numerous 
invited presentations to academic and corporate groups.  Professor 
Taylor has also worked with the Honors College, the Women’s 
Center Mentoring Partnership, and the Faculty Mentoring Project.  
In her free time, Professor Taylor enjoys volunteering, spending 
time with family, and biking in charity events.  She even completed 
a 100-mile ride in the Dolphins Cancer Challenge raising money 
for Sylvester Comprehensive Cancer Center, and this year will be 
her 7th time participating in that event.

Dr. Kimberly Taylor

Professor Andrew Yap with his son Ryan after the half-marathon in Fort Lauderdale.

On Sunday, February 17th, 2019, Andrew Yap, an 
instructor in the Department of Marketing and Logistics 
completed the Fort Lauderdale, Florida A1A 13.1 mile 
half-marathon with his son Ryan.  With over 4,000 
participants, the event was sponsored by Publix Super 
Markets and included a Health and Fitness Expo.  The 
weather was perfect in Fort Lauderdale where the ocean 
was the finish line.  Professor Yap has now completed 
one full 26.2 mile marathon and three 13.1 mile half-
marathons.  “This is a great way to get some exercise and 
stay in shape.  I encourage everyone to participate in at 
least one half-marathon just for the experience.”  

Professor Yap & Son

Above: Professor Kim Taylor participating in the 
Dolphins Cancer Challenge 100-mile ride.
Below: Professor Kim Taylor with the collections for 
the departmental food drive.


