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The First Fully Online MSM 
Cohort 
The Department of Marketing and 
Logistics is excited to welcome its first 
fully online MS in Marketing cohort that 
began this Fall 2018. This cohort includes 
students from the local area as well as 
students from around the country in states 
such as Georgia, New York, California, 
D.C., and Ohio. Launching the fully online 
format will help to grow FIU as well as 
the MSM program outside of the local 
market and even further distinguish 

the Worlds Ahead educational experience 
our students receive.

Master of Science in Logistics and 
Supply Chain Management 
In addition, this Fall 2018 the department 
welcomed its first MSLSCM cohort. The 
cohort includes students that have several 
decades of experience in supply chain 
management as well as some that are new 
to the field. The mix of backgrounds in 
areas such as international transportation, 
precious metal trade, and aerospace is 
fostering a creative environement for 
learning that will give these students a 
unique perspective upon graduation. The 
launch of this new program reinforces 
FIU’s dedication to STEM learning, 
reasearch, and leading edge areas of 
education. 

Master of Science in Marketing
The Social Media Marketing class applied 
their theoretical learnings and practical 
training with a fantastic community 
partner, the Frost Art Museum.  The 
curator and marketing teams did a 
full discovery session at the museum 
to help the students understand their 
pain points in paid and organic social 
media.  From there, the students crafted 
expert social media recommendations on 
contemporary strategies, such as video 
creation, modeling and targeting lookalike 
audiences on Facebook and Instagram, 
influencer marketing programs, and more.  
The Frost Art Museum is a great asset 
to FIU and the community, and these 
students made the most of the learning 
opportunity provided by our partners.

The journey began with a 2-night stay in Barcelona, where students visited El Corte Inglés (Spain’s largest department store); A Small 
Job (a boutique marketing firm); and Codorniu Winery (learning about cava and how wine is produced).  The group visited many 
cultural highlights before boarding the Celebrity Constellation for a 7-night cruise. The first stop was in Cannes, France, where 

they toured both Cannes and Nice.  Next, Matthew Rice, an 
FIU Adjunct Professor of Architecture based in Genoa, met 
the group in Italy for a walking tour of the city, a business 
presentation, and boat tour of the Port of Genoa. In Rome, Italy, 
the group visited Vatican City, the Sistine Chapel, the Coliseum, 
and the Trevi Fountain – repping FIU light blue polos! After a 
sea day on July 4th, students met with many officers from the 
ship to learn about the cruise industry. The students had a tour 
of the galley (aka: kitchen) and a backstage tour of the theater 
(with performers). In Kotor, Montenegro, a highlight for many 
of the students, they visited the Island of Our Lady of the Rock 
and did a walking tour of Old Town. The last stop was Zadar, Croatia, where the group did a 
walking tour of the city. 

Professors Tim Birrittella and Elisabeth Beristain led a group of 20 FIU and 6 UCF 
students. The students had great feedback, many claiming it was the best trip of 
their lives. The students ranged in age from 20 to 52. For many students, this was 

the first time they had been to Europe, so the 
learning opportunities were extraordinary.    
Students truly had the opportunity to learn 
how business is conducted in Europe, as well 
as absorb a wealth of history at each of the 
destinations.

Professor Birrittella and Professor Beristain 
with the group at Codorniu Winery.

Professor Tim Birrittella and Professor Elisabeth 
Beristain with the students at the Coliseum in Rome.

Professor Birrittella and Professor Beristain 
with the students at the Trevi Fountain.



On Tuesday, October 2nd, the members of the American Marketing Association hosted their 2nd annual AMA Hall of Fame induction 
ceremony as part of their marketing week celebration.  This event celebrates the successes for former AMA members who (1) were 
impactful leaders in AMA; (2) out of AMA@FIU for 5+ years; and (3) had an AMAzing career path since graduation.  These are the 
AMAzing inductees this year:
  • Oscar Grau – Executive Board, 2001-2002 (AMA relaunch) – Oscar was on the original Eboard and helped lead 
AMA to winning our first two awards – Outstanding Chapter Planning and Outstanding Membership.  Since graduation, Oscar has 
had a successful career at Eli Lilly and has presented to AMA members many times.

  • Joel Gandara – President, Spring  - Fall 2003 – he presided over AMA 
early on when we were just figuring out what to do.  In Spring 2003, the AMA won 
“Outstanding Regional Chapter” and in Spring 2004, the AMA won “Top Regional 
Chapter.”  Since graduation, he has proven himself to be a successful entrepreneur of 
a multi-million dollar underwear company.  Joel has also presented to students in our 
Masters of Science in Marketing (MSM) program at FIU.
  • Maria Glenny – President, Spring – Fall 2007 – she presided over the 
AMA and led us to win the “Distinguished Chapter” award (Spring 2007 & 2008).  
Since graduation, Maria has been 
successful running her family 
businesses, Floorworks Renovation 
Corp and Stonetools Corp, where 
she is the Co-Owner of both 
businesses.  
 • Yasmin Issa – President, 
Fall 2009 - she presided over 
the AMA and led us to win the 
“Distinguished Chapter” award 
(Spring 2009).  Since graduation, 
she has been successful running her 
family business as the Marketing & 

Events Director of Robeks Juice.  Additionally, Yasmin has sponsored AMA events in 
the past as well as presented to AMA and Prof. B’s classes. 
 • Michael Perez – President, Fall 2011 – Spring 2012 - he presided over 
the AMA and led us to win the “Gold Chapter” award  - top 5 (Spring 2012).  He 
was named Outstanding Marketer of the Year at the AMA Collegiate Conference in 
Spring 2012.  Since graduation, Michael has been a constant supporter of AMA.  He 
was one of the original Presidents of the Marketing Alumni Affinity Council within 
the College of Business.  He has an incredibly successful career with Disney in Latin 
America.

Health and Fitness Marketing

AMA Inducts Alumni into Hall of Fame

The Hall of  Fame award presented to Michael Perez.

(Left to right): Joel Gandara, Oscar Grau, Maria Glenny, 
Professor Tim Birrittella, Yasmin Issa, Michael Perez.

The students in the Health and Fitness Marketing course are just 
getting started on a really cool project: they are creating their own 
explainer video (using Simpleshow platform) to share their own 
personal healthy change journey. They will be explaining their 
journey by using the Stages of Change theory from MAR 4712, 
Health and Fitness Marketing, as they discover the many healthy 
resources here at FIU. Follow their journeys by looking for the hashtag #HealthyChange. 
Dr. Wendy Guess, professor for Health and Fitness Marketing, was excited that Simpleshow was willing to work with the class on this 
project. Through their collaboration, the students are indirectly learning authentic promotion skills while sharing with their peers 

the healthier options and services available at FIU.  They’re going “worlds ahead” 
through learning more than just their academic classes — they’re experiencing the 
healthier side of their FIU and educational experience.

(Left): The students are using technology from Simpleshow in order to share their healthy 
change journeys. This is a still from one of  their videos.
(Top left): The logo for Simpleshow.
(Top right): Dr. Wendy Guess, instructor for Health and Fitness Marketing (MAR 4712).



Classroom lessons about logistics can come to life in an active company site visit 
through the stories of the people who run it. To bring real-life perspective to their 
studies, Dr. Ron Mesia, executive director of the FIU Business Ryder Center for Supply 
Chain Management, took a group of students on a career day visit to the facility of 
Express Freight International. During this visit, several logistics professionals had the 
opportunity to share their knowledge, ideas, and build connections with our students. 
The students were able to see in a real life experience what they have learned in the 
classroom. The focus of the visit was for our students to learn and experience several 
areas in the warehousing environment like:  the truck unloading process, pallet 

allocation 
into BIN, 
pick-pack 
& ship 
activities, 
pallet 
build-up, 
and import & export documentation. The visit allowed 
our students to build connections with professionals in 
the logistics & supply chain management industry and 
opportunities for future internships and job positions 
within Express Freight International. 

Logistics & Supply Chain Management Association
Fall 2018 has been an impactful semester for LSCMA members, full of informative workshops, guest speakers, practical meetings, and 
educational programs.
The Logistics & Supply Chain Association kicked off the semester with an orientation and a social event where the members shared 
thoughts and expectations for the semester with the association’s executive board. One of the memorable guest speakers of the semester 
included, Mr. Ryan Van Portfleet, area manager at Fastenal,  who spoke to the organization about the distribution of industrial 

and safety products throughout North America. Mr. Van Portfleet provided 
information on how the supply chain and distribution process of the S&P 500 
company functions, along with insights on the process of getting hired within the 
company and valuable tips for the members’ resumes. Companies like Amazon 
and Fiat Chrysler Automobiles presented to the LSCMA about potential careers 
and conducted resume workshops. In addition, the organization had a general 
meeting to provide updates for the rest of the semester to the members; job 
opportunities and open e-board position recruitment was discussed. The LSCMA 
was invited to attend the “Blockchain Shift” conference in Wynwood where the 
members had an opportunity to learn about blockchain, finacial technology, and 
cryptocurrency. Another memorable guest speaker, Mr. Bakari Boone, a recruiter 
from Under Armour, spoke to the organization about the Under Armour 
Summer Camp program that is available to LSCMA students. Furthermore, 
JB Hunt, a freight transportation company,  provided the organization with a 
breakdown of the JB Hunt company structure and discussed their job culture. 
They provided contacts for possible internship opportunities and entry-level 
positions. As the LSCMA prepares for future semesters, they will continue 
offering networking opportunities locally, nationally, and worldwide with top 
supply chain industry leaders.

Express Freight International Site Visit

Robert Lopez, CEO and founder of  Express Freight International, 
Inc., speaking to LSCMA members. 

Members of  LSCMA participated in a site visit to 
Express Freight International.

Professor Ron Mesia and Robert Lopez, CEO of  Express Freight 
International, Inc., with LSCMA members during a site visit.



FIU Global Sales Program

The FIU Sales Program has been very active during the 
fall. All 12 rooms have been 

sold to active sponsors. This is a 
great  accomplishment for the lab 

which will help expand the awareness 

of the program within the FIU and South 

Florida community.  We have the largest 

sales lab in the nation with 12 sponsor rooms!

FIU

GLOBAL SALES

PROGRAM

National Team Sales Competition
The twelfth annual National Team Selling Competition at Indiana University’s 
Kelley School of Business, is a premier sales event that brings together top-level 
sales talent from 24 colleges and universities across the country. This year it was 
held from October 10–12 in Bloomington, Indiana with the participation of 96 
students. The competing teams had the opportunity to bring their classroom 
knowledge and experience by applying sales skills in selling situations that are 
realistic and relevant in today’s market. The competition also provided exceptional 
networking opportunities with corporate partners, students, and faculty.  
The competition was divided into 3 groups of 8 universities each.  Each university 
participated in 2 different role plays and the winner from each of the 3 groups 
moved on to the finals. This was the first time that the FIU sales team was invited 
to participate, ending in third place within their group, amongst the overall top 10 competitors. FIU was proudly represented by four 
students who are part of the Professional Sales Student Group: Melanie Hernandez, Jorge Milan, Brandon Uria, and Brian Escobar. 

Panther Sales Tournament
This past October the Global Sales Program held its fifth Panther Sales 
Tournament. This year, there was a total of 60 FIU students competing 
and 32 sponsors participating in the competition. For the first time 
ever, the Sponsor Showcase and the Speed Networking 
events were combined  and replaced the Career Expo, and 
received great feedback from all. Congratulations to all 
the participants!  In February, the Global Sales Lab will 
hold the Global Bilingual Sales Competition.

International Collegiate Sales Competition in Orlando, Florida
From November 7-10 a group of 5 students competed in  the ICSC. The five 
students participated in various sales related activities against 85 national 
universities that also have sales programs.  The tournament’s goal was to 
encourage the development of critical skills needed by today’s collegiate 
sales graduates in a fun and 
competitive environment, 
where companies can meet 
the nation’s top collegiate sales 
talent all in one place. The FIU 
team made it to the semifinals 
and placed eighth in the overall 
ranking for the tournament.  
The team competed in sales role 
plays, sales management case 

analysis, and speed selling.  Although we are a relatively young program, for the past 
three years we have placed top 10 amongst all the competing universities.This year 
the team members were Melanie Hernandez, Jonathan Lopera, Aaron Maxwell, Jorge 
Milan, and Brandon Uria. 

(Left to right): Jorge Milan, Brandon Uria, Brian Escobar, and 
Melanie Hernandez from the FIU Sales Society.

FIU Sales Society
The Sales Society continues to deliver on their 
commitment to their members and the sponsors of 
the Sales Program.  For the past three months, every 
Thursday there has been an educational activity to 
expand the sales and personal skills of students.  One 
area of focus is preparing students for competitions and 
job interviews.  30-40 students attend the events every 
week.

(Left to right): Melanie Hernandez, Jorge Milan, Brandon 
Uria, Professor Nicolo Alaimo, and Brian Escobar.

(Left to right): Brandon Uria, Professor Nicolo Alaimo, Melanie 
Hernandez, Brian Escobar, and Jorge Milan.



Social Media Association

Social Media and Big Data
Big Data and Digital Media - It’s a big deal if you haven’t heard! Our department and the Social Media Association hosted a panel 
discussion to learn more about collecting, analyzing, reporting, and using social media big data for business decision making. Given 
the unprecedented amount of data (and noise) available in today’s social media outlets, it is important for business professionals to 
master the tools and skills that can help them extract and process valuable information from these sources. By taking advantage of 
the information that confronts them, companies can make critically important business decisions to support and enhance business 
processes, improve customer relationships and other business outcomes, grow their markets, etc. This panel discussion was designed 
for individuals interested in better understanding big data and social media analytics. Dr. Nancy Richmond moderated the discussion, 
and panelists included: Natalia Carvajal, digital professional and product analyst at American Express; Gustavo Mosquera, digital 
media and research expert in FIU’s Department of Marketing & Logistics; Arya Eskamani, data science manager at Royal Caribbean; 
and Marcela Ganem, customer performance director at EveryMundo.

Panelists shared information on:
• How to collect, analyze, and visualize big data for decision making
• Why sentiment and networks can help with decision making
• What analytical and research tools can be used for processing big 

data
• How social media analytics and big data can help improve business 

strategy
• What are ethical, privacy, and legal issues that impact big data
• How are business professionals using big data in their daily work

Launching a Business for Social Good
Today many startups and organizations are weaving social good into business. On 
September 18, 2018, the SMA hosted a panel composed of social entrepreneurs 
and leaders that are passionate about creating change. From idea to execution, our 
panelists shared their struggles, successes, and advice on how they are working 
towards creating a better Miami and beyond. Panelists and social entrepreneurs 
shared their struggles and advice about launching a business for social good. 
This event was organized by The Social Media Association and hosted at StartUP 
FIU. It was open to the community including students, alums, faculty, and staff. 
FIU professor Dr. Donald Roomes moderated and panelists included: Martine 
Domond, founder of Solei; Yanet Obarrio-Sanchez, United Way senior director 
of public relations; Adriana Oliva, owner and communication director for 
theAOinsight; and Valeria Siegrist, founder of Reina Vegana. Left to right: Dr. Donald Roomes, Valeria Siegrist, Adriana Oliva, 

Yanet Obarrio-Sanchez, Martine Domond.

Left to right: Natalia Carvajal, Arya Eskamani, Marcela Ganem, and 
Professor Gustavo Mosquera.

Speed Roundtable: Technology and Innovation
Back by popular demand! The Social Media Association’s 
speed roundtable event brought together students, technology 
enthusiasts, entrepreneurs, business professionals, educators, and 
thought leaders for an evening of dynamic, interactive learning. 
The FIU College of Business and FIU Social Media Association 
invited recognized experts and moderators for 15 minute speed 
roundtable discussions about technology and innovation. 
Participants had the opportunity to pick three different topics 
of interest during the event.  The event included topics related 
to digital media, drones, blockchain, startups, big data, virtual 
reality, design thinking, and innovation. Our goal was to bring 
like-minded individuals into the room while creating fun and 
exciting learning opportunities. This event was FREE and open to 
the greater community.

The speed roundtable had 120 attendees at the Cambridge Innovation Center Miami.

1 event at Cambridge 
Innovation Center Miami 600+ attendees8 events at StartUP FIU



Unexpectedly and suddenly we lost Dr. Paul W. 
Miniard from a heart attack this summer. Paul was 
an eminent scholar at FIU’s College of Business for 
24 years, and previously at The Ohio State University 
and University of South Carolina. He inspired students 
and colleagues with his dogged perseverance, tireless 
work ethic, brilliant logical analysis, meticulous writing, 
and dedicated teaching. His research demonstrated 
an extraordinary ability to creatively test and eliminate 
explanations through repeated experiments. He published 
articles in the premier journals over five decades. With his 
B.S., M.A., and Ph.D. from the University of Florida, he 
was “old school” in what he expected from himself and his 
students, but innovative in his teaching approaches. 
He coauthored a pioneering consumer behavior text that 
was a standard in the discipline and used worldwide. 
Dr. Miniard was a world-renowned scholar in consumer 
behavior. He shaped the thinking and values of many. Despite 
his laudable research, teaching, and publishing records, Paul 
was completely unpretentious. He was a generous friend and 
mentor. A courageous confronter of speculation. An advocate of 
honesty, fairness, and generosity. A creative problem-solver for family, 
friends, and the educational institutions he served. Born in Virginia but 
raised in Florida, Paul was mercilessly quick-witted, a wily poker player, 
a Far Side fan, a 300 bowler (once), a lover of his Bonsais, a life-long 
learner, and, most of all, a peerless Gator and sports analyst. He will always be 
remembered. 

Our loss of a great teacher and leader

Dr. Paul W. Miniard,
Eminent Scholar

Dr. Kimberly Taylor
Taylor, Kimberly A. and Jana N. Knibb (forthcoming). “Don’t Give 
Us Pink Ribbons and Skinny Girls: Breast Cancer Survivors’ 
Evaluations of Cancer Advertising,” Health Marketing Quarterly, 
36 (2).

Dr. Walfried M. Lassar
Roy, Sanjit Kumar & Shekhar, Vaibhav & Lassar, Walfried M. & 
Chen, Tom, 2018. “Customer engagement behaviors: The role of 
service convenience, fairness and quality,” Journal of Retailing 
and Consumer Services, Elsevier, vol. 44(C), pages 293-304.
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