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The American Marketing Association (AMA) was awarded “International Collegiate Chapter 
of the Year” (continuing to rank us # 1) at the 43rd Annual AMA International Collegiate 
VIRTUAL Conference held April 8 – 10, 2021!  This is the fourth time in AMA FIU history 
where the highest honor (top chapter) was bestowed upon us – making FIU one of the most 
awarded AMA Chapters in the Collegiate division. The competition (as always) was fierce, 
with over 370 chapters in the collegiate division (US, Puerto Rico, and Canada).  This award is 
especially meaningful due to the pandemic and the level of excellence we were able to maintain 
virtually throughout the academic year.

To be # 1, you have to excel in all 6 functional areas including: 
• Chapter Planning (creating the Chapter Plan, which outlines in detail the goals, 

objectives, strategies for the planning year) 
• Professional Development (AMA FIU 

hosted 40 virtual professional development 
seminars designed to increase the skills 
of our members and the CoB student 
population – including 8 projects from 
our in-house marketing agency, Roaring 
Concepts) 

• Membership (AMA FIU has 117 paid 

to subsidize our events and programs) 
• Communications (AMA FIU used 6 communication outlets) 
• Community Service (AMA FIU completed three pro-bono service projects, initiated three 

non-profit marketing campaigns, and exposed members to four social causes – all using our 

International Collegiate members with 96 
being active - attending over 75% of all 
virtual events)

• Fundraising (AMA FIU raised over $3,500 

marketing skills (i.e. creating websites, logos, awareness campaigns, marketing 
plans, etc.) 

AMA Board, Spring 2021

We had 31 students represent FIU at the 3-day virtual conference (theme: Redefining 
Possibility) – learning about marketing from extraordinary marketing professionals. 

While the pandemic did change the nature of the conference, the students still 
managed to learn much, make connections, and represent FIU (as always) in 
the best possible way. This success could not be possible without our AMAzing 
Co-Presidents – Julia Reynolds & Sophia Lopez (Fall 2020), who kicked off this 
most difficult year, and Adriana Ramirez & Maria Clara Ziadi (Spring 2021), 
who ensured our chapter continued to thrive.  Adriana and Clara also led a 
Chapter Leadership Session on Community and Social Impact at the virtual 
event!  Special thanks to our AMAzing Executive Board who worked extra 
hard to ensure the AMA FIU chapter retained our signature level of excellence!



This spring semester, the Global Sales 
Program hosted its annual Global Bilingual 
Sales Competition via Zoom for the first time 
from March 17th to the 19th. 
Competitors for GBSC 2021 represented 
universities based in the U.S. and abroad, 
with activities in both English and Spanish. 
This year, we welcomed participants from 
20 universities across seven countries: 
Florida International University, Arizona 
State University, CEU San Pablo, Colegio de 
Agricultura y Artes Mecánicas, California 
State University Chico, Ferris State University, Florida State University, Georgia Gwinnett 
College, Metropolitan State University  of Denver, Middle Tennessee State University, 
Northern Illinois University, Tecnológico de Monterrey, Universidad del CEMA, University 

of North Carolina Wilmington, Universidad 
Iberoamericana UNIBE, Universidad Anáhuac 
México, Universidad De Puerto Rico, Universidad 
Peruana de Ciencias Aplicadas, University of 
Central Florida, and University of New Mexico.

During GBSC, students showcased their sales 
skills to corporate recruiters and sales executives 
through simulated sales call role plays in English, 
Spanish, and a Bilingual Round. Two Career Fairs 
and an Elevator Pitch Competition rounded out 
the networking activities and connected potential 

employers to students around the world!

With the help from our sponsors, we were able to award 15 scholarships totaling $7,150 and 
will award Faculty Coach Honorariums to the top 3 Universities totaling nearly $2,000.
We would like to extend a very special Thank You to the sponsors without whom the Global 
Bilingual Sales Competition would not have been possible. HubSpot’s support as our product 
sponsor was crucial to the success of the competition. Additionally, we would like to thank 
our platinum sponsors, Miami Heat, Aerotek, Northwestern Mutual, and Altria; our gold 
sponsors, Stanley Black & Decker, Tom James, 
thyssenkrupp, Watsco, Ecolab, and Diligent 
Services; and the various silver-level sponsors 
that helped make the event possible!

We would also like to congratulate our winners! 
Marianna Araujo and Claudia Guaremas 
represented the FIU Global Sales Team and 
scored first place in their respective categories. 
Congratulations also to Santiago Nunez from 

Sales Corner

Attendees at the GBSC Award Ceremony on Friday March 19, 2021.

Claudia Guaremas, 1st Place English Competition.

Marianna Araujo, 1st Place Bilingual Competition.
Continued on next page.



Faculty Spotlight
Alexandra Aguirre Rodriguez has a Ph.D. in Marketing 
from the University of Illinois at Urbana-Champaign. 
Her scholarly research focuses on consumer behavior, 
particularly consumer-brand relationships, goals and 
motivation, and culture. Her research has been published in 
premier scholarly journals such as the Journal of Business 
Research, the Journal of Advertising, and the Journal of 
Public Policy and Marketing.
 
Alexandra has been a marketing faculty member at FIU 

Professor Alexandra Aguirre Rodriguez, Ph.D.

since Fall 2008. She has taught a variety of classes at the 
undergraduate, Master’s, and Ph.D. level ranging from 
Principles of Marketing to Statistics for Academic Research. 
Alexandra also serves as the Marketing Ph.D. program 
director since Fall 2018. She has papers under review that 
represent collaboration on research projects with current 
FIU Marketing Ph.D. students and she is also chairing the 
dissertation of 4th-year student, Patricia Torres.

Sales Corner Continued...

Winners of the competition in the various categories. 

Florida State University, Maria Andrea Falquez Mocha from University of Central Florida, and 
Aleyssa De Jesus from Universidad de Puerto Rico for placing as well!

For more information about the competition, please visit the website: fiu-gbsc.com
The Global Bilingual Sales Competition strives to build the next generation of culturally diverse sales 
professionals. The need for bilingual sales representatives, key account managers, and sales managers 
by local, national, and worldwide organizations is rapidly increasing. We at the Global Sales Program 
pride ourselves in the work that we do to prepare our students for the real world of sales after 

graduation. 

GSP’s next competition, the 
Panther Sales Tournament, will 
be hosted in the Fall exclusively 
for FIU students. To stay up to 
date with PST, please visit fiu-
pst.com.
The Global Sales Program 
staff wishes our students and 
partners health and safety this 
summer and we hope to see 
some of you in-person soon! 
For any questions regarding the 

Global Sales Program and its events, please visit our website sales.fiu.edu or email us at sales@fiu.
edu. Find us on LinkedIn as FIU Global Sales Program. Stay safe!
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Publications

• Professor Jaehoon Lee was appointed as a member of the 
Editorial Review Board for the International Journal of 
Consumer Studies.

• Professor Jaehoon Lee has been working with one of our 
Doctoral students – Sphurti Sewak (2nd year) – and their 
conference paper was accepted and presented at the Association 
of Marketing Theory & Practice. They even won the “Best Paper 
Award in Social Media & Advertising Track” at the Association 
of Marketing Theory & Practice.

Did You Hear?

Congratulations 
on another 

amazing semester! The 

Department of Marketing 

& Logistics hopes you and 

your family stay healthy and safe.
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