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The Global Sales Program hosted its first Industry Night of the Spring Semester on February 6, 
2020. The Industry Night scheduled for April 9, 2020 was hosted virtually on Zoom with represen-
tatives from a dozen of our corporate sponsors!

Out of an abundance of caution and concern for the health and safety of our community during the 
current Covid-19 outbreak, FIU Global Sales has decided to postpone the Annual Global Bilingual 
Sales Competition to October 1-3, 2020. Additionally, we would like to thank our corporate spon-
sor, Pepsico, for allowing us to pass on their generous food donation to the FIU Student Food Pan-
try due to our event’s postponement. More details about the new dates will be coming soon!

Meanwhile, since the university’s transition to remote learning and work, the Global Sales 
Program has adapted to host professional development events, such as Sales Society meetings 
and Sponsor class visits, via Zoom. The webinar featuring our sponsor Altria had an audience 
of over 70 students on March 19, with our March 26 panel discussion reaching over 80 students 
with the help of corporate sponsors Bank of America Merchant Services, DHL, Aerotek, and 
Sunbelt Rentals. For any questions regarding the Global Sales Program and its events, 
please email us at sales@fiu.edu. Stay healthy!

Left: Students meet with Global Sales Program Sponsor Aerotek
Right: The FIU Sales Team led by professor Rafael Soltero and Nicolo Alaimo

The Department of Marketing & Logistics staff wishes you and 
your loved ones health and safety during this challenging time. 
Remember to wash your hands frequently and wear face masks. 

Stay safe!



The American Marketing Association (AMA) was awarded “International Collegiate Chapter of the Year” 
(ranking us # 1) at the 42nd Annual AMA International Collegiate Conference held in New Orleans (March 
12 – 14, 2020) – despite the Coronavirus!  This is the third time in AMA FIU history where the highest honor 
(top chapter) was bestowed upon us – making FIU one of the most awarded AMA Chapters in the Collegiate 
division.  The competition (as always) was fierce, with over 350 chapters in the collegiate division (US, Puerto 
Rico, and Canada).  At the competition, FIU bypassed other strong chapters such as UF, FSU, USF, UM, 
University of Tampa, Penn State University, British Columbia Institute of Technology, and Texas State University 
– San Marcos.  The award is based on our work completed throughout the academic year and judged on our 
chapter plan and annual report submitted.

AMA-zing Awards

To be # 1, you have to excel in all 6 
functional areas including:

• Chapter Planning (creating the Chapter 
Plan, which outlines in detail the goals, 
objectives, strategies for the planning year)

• Professional Development (AMA FIU 
hosted 82 professional development 
seminars designed to increase the skills 
of our members and the CoB student 
population – including 17 projects from 
our in-house marketing agency, Roaring 
Concepts)

• Membership (AMA FIU has 234 paid 
International Collegiate members with 100 
being active - attending over 75% of all 
events)

• Fundraising (AMA FIU raised over $21,472 to subsidize the conference – including airfare, hotel, 
conference registration for 31 members)

• Communications (AMA FIU used 6 communication outlets)
• Community Service (AMA FIU completed 5 pro-bono service projects, initiated four non-profit marketing 

campaigns and exposed members to six social causes  – all using our marketing skills (i.e. creating websites, 
logos, awareness campaigns, marketing plans, etc.)

We had 28 students represent FIU at the 3-day conference (with LOTS of sanitizer and elbow bumps) – 
learning about marketing from extraordinary business professionals.  While the Coronavirus did change some 
events at the conference, the students managed to learn much, have a great time and represent FIU (as always) 
in the best possible way. I am extremely proud of them – especially my two AMAzing Co-Presidents – Naimeh 
Harami & Karla Rosario who are at 19 years old, the youngest AMA FIU Co-Presidents to reach # 1.

AMA students gathered together on stage with Professor BirrittellaCo-Presidents Naimeh Harami & Karla Rosario with Professor Birrittella

FIU AMA celebrating their International Collegiate Chapter of the Year award 



FIU Business Study Abroad
During Spring Break 2020, Professors Elisabeth Beristain and Vivian Chen embarked on an educational 
expedition to Spain and Portugal. The Marketing & Logistics Study Abroad program allowed 18 
students to enhance their studying while exploring Lisbon and Porto in Portugal and Barcelona in 
Spain. From February 21 till March 1, students visited important cultural and historical landmarks such 
as the Jeronimos Monastery in Lisbon and the Codorniu Winery near Barcelona. At Codorniu, students 
learned about the brand’s rich history and their unique production methods!

Did You Know: The Codorniu Winery was founded in 1551 and is the oldest producer of “Cava”, a 
Spanish sparkling wine.

Students visiting the Codorniu Winery Students visiting the Jeronimos Monastery

Social Media Marketing In The Classroom
It was a difficult semester with the Coronavirus outbreak, but our undergraduate students powered on 
while learning remotely and continued to do great things.  97 students in Social Media Marketing, a course 
taught by Dr. Nancy Richmond, Assistant Teaching Professor, had the opportunity to create videos with 
the guidance from “Eyes on Your Mision” to share their own personal experiences during #QuarintineLife. 
Each student created a video sharing an object or a pet that was helping them cope during challenging 
times. The result was a montage of videos from students that showcased their resiliency and the power 
of coming together as a community. The students were able to gain communication skills and hands-on 
experience in video production, editing, and filming which is critical for their future careers in a digital 
world. Check out two of the videos our undergraduates created!

Staying Positive During Difficult Times

Remote Learning With Our Pets

https://drive.google.com/file/d/1nV8gN9tlggzhbFZJgO4Uu-TK7G2PXkA9/view
https://drive.google.com/file/d/1oGIRvi9GID7VNQq3c1ZLPAjv9uZayEtT/view


Debbie Laverie, William Humphrey, Kerry T. Manis & Karen Freberg (2020): THE DIGITAL 
ERA HAS CHANGED MARKETING: A GUIDE TO USING INDUSTRY CERTIFICATIONS 
AND EXPLORATION OF STUDENT PERCEPTIONS OF EFFECTIVENESS, Marketing 
Education Review

Cha, Moon-Kyung, Youjae Yi, and Jaehoon Lee (2020), “When People Low in Social Class 
Become a Persuasive Source of Communication: Social Class of Other Donors and Charitable 
Donations,” Journal of Business Research, 112.

Faculty Spotlight

Faculty Publications

Dr. Jayati Sinha
Macy’s Retailing Professor

Dr. Jayati Sinha is a behavioral scientist, author, and the Macy’s Retailing Professor at FIU College of Business. Dr. Sinha’s 
primary research focuses on how social, psychological, and contextual cues drive consumer-to-consumer interactions (or 
lack thereof). Much of her research investigates this topic in the realm of product adoption, price sensitivity, message appeals, 
and pro-social behavior. In addition, Dr. Sinha’s second research stream investigates consumer health and wellbeing in 
various domains: weight-loss program, healthful food choices, lifestyle modifications, and medical decisions. 

Dr. Sinha has (co)authored numerous publications in top-tier marketing and psychology journals, including the Journal of 
Consumer Research, the Journal of Marketing, the Journal of Consumer Psychology, the Journal of Marketing Research, the 
Journal of Experimental Social Psychology, the Psychological Science, and others. Currently, Dr. Sinha is working with the 
doctoral students on projects that lie in the intersection of marketing, consumer behavior, and technology. 

Dr. Sinha serves on the editorial board of the Journal of Public Policy & Marketing and Journal of Consumer Marketing 
and on the Board of Directors of Alliance for Aging, Inc. She has experience working with Mother Teresa’s Missionaries of 
Charities and healthcare industry.  In her spare time, she loves to read, write, paint, and spend time with family. 

Silent Spring
Jayati Sinha, April 10, 2020

The planet has gone silent.
So silent that you can almost hear it 

asserting its demand
to breathe,

to live,
to be.

Or not to be?
Part of our shrunken humanity, 

not happy, not sad,
but empty

deep
inside.

Frozen across time and space.
Six-feet apart, 

reflect in silence,
a grim reminder, 

of a stilled 
world.

The silent spring is softly whispering.
Time to reset,
for you and I,

alone, yet 
together.

https://www.tandfonline.com/doi/full/10.1080/10528008.2020.1716806
https://www.tandfonline.com/doi/full/10.1080/10528008.2020.1716806
https://www.tandfonline.com/doi/full/10.1080/10528008.2020.1716806
https://www.tandfonline.com/doi/full/10.1080/10528008.2020.1716806
https://www.sciencedirect.com/science/article/abs/pii/S0148296320301454
https://www.sciencedirect.com/science/article/abs/pii/S0148296320301454
https://www.sciencedirect.com/science/article/abs/pii/S0148296320301454


CIBER Research Award 2020 
Jayati Sinha and Ellen Campus Sousa: “Effect of Mindfulness Intervention on Waiting Time Satis-
faction: A Cross-Cultural Investigation” 

Outstanding Student Life Award 2020 
The Outstanding Service Award (Individual) recognizes a student’s commitment of time and service 
to others.
Winner: Ellen Campos Sousa 

Graduate Scholar Award 2020
Graduate Scholar Award recognizes a graduate student who has demonstrated outstanding leader-
ship through academic achievement and/or academic research.
Finalist: Tessa Garcia-Collart 

UGS Provost Award 2020
UGS Provost Award for Outstanding Paper or Manuscript (non-STEM) 
Winner: Tessa Garcia-Collart

Ellen Campos Sousa is a third-year Ph.D. student that has dedicated her-
self to changing lives and improving the overall health of the FIU community. 
Since joining FIU, Sousa has been developing and facilitating programs that 
reduce stress levels. In addition, she has established herself as an “Applied 
Mindfulness” researcher in the marketing field. Her first research paper 
(“Application of Mindfulness Intervention While Waiting”) introduces short 
mindfulness meditation interventions in a service context—a paper that has 
already been accepted in three premium marketing conferences.

Tessa Garcia Collart is a fifth-year Ph.D. student, working two main re-
search areas: (1) brands and digital communications, and (2) identity based 
motivation and consumer wellbeing. Her research has been accepted for 
publication at the Journal of Advertising, and the Marketing Science Work-
ing Paper Series. She has received a research grant from the Marketing Sci-
ence Institute, SCP Ethnic Travel Scholarship, ACR travel grant, the Russell 
V. Ewald Award for Academic Excellence, and the AMA Valuing Diversity 
Award. Tessa defended her dissertation on March 9, 2020 and will start as an 
Assistant Professor of Marketing at University of Missouri St. Louis in Fall 
2020.

PhD Student Awards


