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orates with professionals to design its
offerings, such as a master of business
administration in real estate development.
“From our board of governors to our 100
corporate partners to young entrepre-
neurs, we work closely with South
Florida's business community,’ Preston
Jones, executive associate dean, says.

In Palm Beach County, Northwood
University has developed programs
specifically devoted to international busi-
ness and entrepreneurship. “These
themes are woven into the entire curricu-
lum," academic dean Cheryl Pridgeon
says. Northwood offers several study-
abroad programs, in which students can
learn firsthand about various cultures”

Northwood's entrepreneurship pro-
gram is designed to take students from
concept to reality with their dreams of
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lyzing a market niche, through risk analy-
sis and sources of capital, to managing
people and to succession, the program
covers the life cycle of the entrepreneur-
ial endeavor, Pridgeon says.

At Carlos Albizu University in Doral,
working business leaders teach stu-
dents the complex skills necessary for
success, including communication tech-
niques, salesmanship, workplace proto-
col, professional ethics, presentation
styles and conflict resolution. CAU's
undergraduate and graduate degree
programs include MBAs in organiza-
tional management, non-profit leader-
ship and entrepreneurship.

With these innovative approaches,
South Florida's colleges and universities
= whether large or small — will continue
to make important long-term contribu-

Florida International
University: The per-
fect place for an
International MBA

Strategically located in Miami,
Florida International University (FIU)
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starting their own businesses. From ana-  tions to the business of education.

Miami Dade College:
Meeting Workforce Needs

Miami Dade College has a long history of offering academic and train-
ing programs that meet the needs of South Florida's evolving workforce.
The largest college or university in the United States educating 163,000
students on eight campuses and numerous outreach centers, it has
admitted more than 1.5 million students
since opening in 1960.

"Whenever a business or organization is
in need of training, we are right there,”
president of the North Campus José A.
Vicente says. "We have the flexibility to
develop programs that meet specific
requirements, including scheduling and on-
campus or on-site location.”

For example, the college’s School of
Entertainment Technologies launched a
telenovela writers program, with the Span-
ish network Telemunde, in 2005, Now in its
second year, the course drew more than
4,400 applications for 30 places in the
nation’s only digital media Spanish pro-
gram, Vicente says. The college also offers
English as a second language and associate
degree programs for employees seeking to
improve their academic credentials.

Recently, the college gained approval for
a new bachelor’s degree, a Bachelor of Applied Science in Public Safety
Management with 10 career tracks. Classes will begin this fall. In 2003,
the college began offering bachelor degrees in education to address the
critical shortage of teachers.

The college offers more than 150 associate degrees, 50 fast-track
vocational training programs, a full complement of adult education
classes, GED preparation classes, and classes for fun and recreation. For
more information, visit www.mdc.edu.
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more information, visit www.fiu.edu.

72 SOUTHFLORIDACED | JULY/AUGUST 2006



