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Two new morning management programs have mixed results

By Tom Harlan
Two early-bird management
programs at local universities
headed in opposite directions this
winter.

Barry University canceled
plans foran early-morning MBA
program that was to start this
month. Butan undergraduate pro-
gram at Florida International
University is flourishing.

The Barry program, which was
to cater to working students with
family responsibilities, was can-
celed due to lack of interest, said
Jose Poza, marketing director for
Barry’s Andreas School of Busi-
ness.

Fewer than 20 students ap-
plied, Mr. Poza said, not enough
to cover costsand ensure a cadre
from differing backgrounds.

Barry officials laid out plansa
year ago for the program, mar-
keted to its typical MBA student
— 29 years old with family and
professional responsibilities not
conducive to evening and week-
end classes.

Students were to take classes
from 6:30a.m.to 8:30a.m. Tues-
days and Thursdays and gain 36
credithoursin 23 months.

Butprospective students didn’t
want to start that early, Mr. Poza
said, preferring to spend morn-
ings with their families.

Meanwhile,amorning FIU un-
dergraduate management pro-
gram is growing, said Clifford R.
Perry, associate dean of academic
affairs and undergraduate pro-
grams for FIU’s College of Busi-
ness Administration.

The school’s BBA+ morning
program offers students the op-
portunity to work full-time and
graduate with a bachelor’s de-
gree in management in a year-
and-a-half, he said.

Classes run 7:30-8:45 a.m.
Mondays, Wednesdays and Fri-
days at the Pembroke Pines cam-
pus. Students also study online.

The program is designed for
students who have full-time jobs
and other responsibilities, Mr.
Perry said. Students take three
classes during shortened semes-
ters to fulfill requirements for the
management major.

The program is designed so
that a group of students will go
through the entire course together,
he said. Students are required to
remain with their group and work
onjointcourses and projects until
they graduate.

The program started with 12
students in January 2004, Mr.
Perry said, with a second group
of 181020 who started this year.
The program’s promotion ofteam-
work more than its morning
schedule makesit popular, he said.

FIU doesn’t have a morning
MBA program because students
prefer attending classes Satur-
days to avoid rush-hour traffic,
said Joyce Elam, dean ofthe FIU
College of Business Administra-
tion.

But the school might explore
starting a morning program, she
said, if itopens a proposed MBA
program downtown,

“We'veneverreally considered
the morning for an. MBA pro-
gram,” she said. “We’ve beenre-
ally successful with our weekend

programs. Butifwe had the right
location, we mightlook into it.”

Barry has an evening MBA
program with ideal class sizes
that will expand into Coral Springs
in September, Mr. Poza said.

University of Miami officials
have notdiscussed adding amorn-
ing program, said Ania
Nozewnik-Green, assistant dean
of UM’s graduate business pro-
gram.

The schoo' has a traditional
MBA program and two weekend
programs for executives and
working professionals Saturday
mornings and Monday evenings.

The Saturday executive pro-
gram is most popular, Ms.
Nozewnik-Green said, withabout
200 students enrolling between
the fall and spring semesters.

The program has grown over
the past few years as fewer stu-
dents have been willing to leave
their careers to work full-time
toward an MBA, she said. “They
are holding onto their jobs and
enrolling in executive-type pro-
grams offered on the weekends.”

Clips From:

0'CONN

o

Joyce Elam: FIU students prefer easy drive to Saturday classes over weekday morning rush hour.
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