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Michael Luger (center) who is the Dean of the Manchester
Business School talks to students The British school offers
a "Global MBA" program in Miami, mainly geared to
international students seeking leadership roles in global
corportations
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Miami made a historic UK connection six months
ago when it became the first U.S. outpost for a
British-based university. That was when the
University of Manchester’s business school
relocated its global master of business
administration program from Jamaica to downtown
Miami.

“Miami is an international hub and a great
business community,” said Patrick Foran,
Manchester’s regional director for the United
States. “From this location, we can attract [MBA
students] from Latin America, Canada and the
United States.”

In its new 3,000 square-foot-home within the
15-story Southeast Financial Center at 200 S.
Biscayne Blvd., the Manchester Business School

hopes to increase enrollment from 60 to 600 students in three years.

By coming into Miami-Dade County, Manchester has entered an increasingly competitive market
where foreign and at least one acclaimed out-of-state school have been setting up international
MBA programs geared toward business managers all over the world who hope to learn from their
professors as well as their classmates. At the same time, Florida International University and the
University of Miami are expanding their executive and international MBA programs while Barry
University is contemplating offering its own global MBA program.

But Michael Luger, dean of the Manchester Business School, is confident that his school will
dominate the local competition. “There aren’t that many highly rated business schools here in
Florida,” said Luger, pointing out that Manchester’s global MBA was ranked 29th in the world by
the Financial Times this year. “I don’t mean that in any derogatory way.”

That’s OK. Anuj Mehrotra, vice dean for faculty affairs and graduate business programs for the
University of Miami, said he is hardly threatened by Manchester. UM’s executive MBA program
was listed at No. 37 in the world by the Financial Times, and Mehrotra points out that Manchester
Business School is barely known in Latin America.

“We don’t think of them as competition,” Mehrotra said. “What we offer is much more distinctive
than what Manchester is offering.”

Luis Casas, Florida International University’s director of marketing for the College of Business



Administration, said Manchester is a good business school, but so is FIU. Its global MBA
program is ranked No. 25 in the country by U.S. News and World Report. He also noted that
Manchester is not the only foreign college that set up a school here. Six years ago, Casas
pointed out, Adolfo Ibanez School of Management, an accredited international MBA curriculum
from Chile, set up shop in downtown Miami.

“I think it is really interesting how Miami is becoming a hot spot for business education,” Casas
said. “I can remember when it was just FIU and UM.”

It’s easy to understand the area’s appeal, particularly for international business degrees.
Jammed with 47 foreign banks and 1,000 multinational companies, Miami-Dade County is the
epicenter of $79.2 billion worth of global trade annually, according to the Beacon Council, a
nonprofit organization that seeks to attract more businesses to the county.

“Miami is an important financial center on par with Hong Kong, Singapore and Shanghai,” said
James Kohnstamm, the Beacon Council’s assistant vice president of business expansion,
retention, recruitment and urban initiatives.

It was Miami’s connections to Latin America that made the Kellogg School of Management, an
Evanston, Ill.-based institution, decide to open a campus in Coral Gables in 2005, said Erica
Kantor, Kellogg’s assistant dean of executive education. “We were really interested in
establishing a place that would allow for some sort of South American presence and Miami was
the best we could do at that time,” she said. The Gables campus now has 50 executive MBA
students from not just South America, but also the United States and the rest of the world. “It
has been good for us,” she said.

Nigel Banister, chief global officer for Manchester Business School Worldwide, is sure Miami will
be good for his university’s MBA program as well. So sure, in fact, that Manchester has no plans
to open up campuses elsewhere in the United States. “We can cover this region…doing this
program right here,” he said.

The University of Manchester was created in 2004, following the merger of the University of
Manchester Institute of Science and Technology (founded in 1824) with the Victoria University of
Manchester (founded in 1851). Prior to the merger, both universities were setting up MBA schools
specializing in international business all over world for decades including Hong Kong, Shanghai,
Singapore, Dubai and Rio de Janeiro.

In September 2010, Manchester moved its “Americas Center” from Kingston, Jamaica to Miami,
operating in rooms at a downtown hotel before closing on its new office space at the
Southeastern Center last month/

At Miami, Manchester offers “The Manchester Global MBA,” a part-time international MBA
curriculum that can be fit around someone’s work schedule. The program combines workshops
with self-study projects and includes an online network of more than 6,000 students and alumni
from all over the world. Foran, the regional USA director, said students are encouraged to take at
least part of their program at Manchester’s other satellite offices around the world. Cost: $45,000
for three years. By comparison, Kellogg’s executive MBA, which includes a 10-day research trip
abroad, costs $153,900.

But not anyone can sign up for a Manchester Global MBA course. At a minimum someone
seeking an MBA global degree from Manchester will have to be a business manager for at least
three years. As a result the average Manchester Global student is 32 years old.



“We are looking to get students with serious qualifications and serious level management skills
who want to extend their business networks and contacts,” said Nigel Banister, chief global
officer for Manchester Business School. “This is not for everyone. It is a very tough program and
very demanding in terms of the application process.”

Given Manchester’s ranking and international reputation, William Buddle, a 27-year-old sugar
trader born in Ecuador and raised in the United States, felt Manchester Business School would
give him the connections and education that would set him apart from other MBAs in South
Florida. “FIU and UM are very generic, especially in the local community,” he said. “I wanted to
differentiate myself and get a global perspective.”

Mehrotra said UM’s executive MBA programs, which range between $76,000 and $78,000,
provide unparalleled perspective for Latin America and the Caribbean. “Our executive program is
pretty unique in Miami,” Mehrotra said.

Fifteen years ago, UM became the first American university to offer graduate business programs
in Spanish that can include executive MBA education. Since then, Mehrotra said, more than 700
Latin American executives and government officials have obtained executive MBAs from UM.

Miguel Maal, a 35-year-old partner in a boutique consulting firm from Brazil, said he never heard
of Manchester, but long knew of UM. “It is a very well recognized program,” said Maal, a
professional management student at UM who intends to obtain his executive MBA as well. He
wasn’t disappointed. Maal, who speaks Spanish, said he not only obtained more skills on
marketing to an international audience, but his classmates were experienced colleagues from
several different countries.

Starting in November 2011, UM will be revamping its program, offering an 18-month Spanish-
language executive global MBA curriculum to graduates with six-years work experience that
includes an international study trip to Spain.

FIU, meanwhile, offers an international MBA full-time program that focuses on the “skills,
challenges and opportunities of doing business in a globally interconnected world” and includes
a semester studying abroad at one of FIU’s 30 “global partner schools.” Yet to participate, a
student must more than one language. The international course, which costs $35,000, has
grown by 25 percent in the last two years from 80 to 100 students, Casas said.

FIU also has an executive MBA program that includes a course with partnered schools in Russia,
Italy and Brazil. Costing $59,000 and limited to just 35 students, to enroll one has to have at
least 10 years business management experience. “If you have someone with 10 years of
experience sitting next to someone who just came out of school, it is not a true executive MBA,”
Casas explained. “We don’t water down the experience for executive MBAs.”

Tomislav Mandakovic, dean of Barry University’s Andreas School of Business, said Barry has
foreign exchanges with MBA schools in India, China and Latin America, but it doesn’t offer a
global MBA — yet. “We are looking in the future to have something like that,” he said, adding
that Barry may develop a new model.

Mandakovic also welcomes Manchester’s presence. “We are the perfect place for these types of
schools. We package the U.S.A and Latin America,” said Mandakovic, who previously worked at
FIU’s business school for 26 years. He also hopes more such schools open in South Florida.
“The more opportunities and the more competition offered, the greater the advantage for people
trying to get educated,” he said.
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